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Destination under review
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Destination located in Quebec (Eastern Cannada)
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More precisely, Rivière-au-Tonnerre is a small Municipality located on the north shore of the St. Lawrence river, in the Gulf of St. Lawrence river across from Anticosti Island.
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Cultural and religious heritage:
Church of St. Hippolyte in Rivière-au-Tonnerre
One of the only Norman-style churches in North America made entirely of carved wood by local craftsmen
In 2017 the World Tourism Organization redefines cultural tourism by integrating the tangible and intangible dimension of culture as « a type of tourist activity in which the main motivation of the visitor is to learn, discover, experience, and consume tangible and intangible cultural goods » (UNWTO)
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Cultural, spiritual or religious or heritage tourism: Interior of Chuch of St. Hippolyte
Unique sculpted interior
Renovations are urgent but funding lacking
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Nature tourism: Le Grand Seault Falls
« All forms of nature-based tourism in which the main motivation of the tourist is to observe and appreciate nature and the traditional cultures that prevail in natural areas » (UNWTO, 2002).
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Cultural tourism : indigenous tourism
This form of tourism could also be seen as ecotourism. It benefit’s local communities and the destination environmentally, economically, and culturally
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Nature and sports tourism: Salmon and trout fishing in rivers
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Crab fishing: a traditional industry
Also deep sea fishing



A cultural 
tourist 

typology, Mc 
Kercher and 

Du Cros, 2003
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Typology of cultural tourist by McKercher and Du Cros (2003) - Type and Short characterization :
1. Purposeful cultural tourist: Cultural tourism is the primary motivation for visiting a destination and the tourist has a very deep and elaborate cultural experience.
2. Sightseeing cultural tourist: Cultural tourism is a primary reason for visiting a destination, but the experience is less deep and elaborated.
3. Serendipitous cultural tourist: A tourist who does not travel for cultural reasons, but who, after participating, ends up having a deep cultural tourism experience.
4. Casual cultural tourist: Cultural tourism is a weak motive for travel and the resulting experience is shallow.
5. Incidental cultural tourist: This tourist does not travel for cultural reasons, but nonetheless participates in some activities and has shallow experiences.
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1. Analysis of competitors. i.e. tourist products offered by the competing cities in relation to the traffic rate observed in 2019, allowed us to define the 2 axes of the perceptual map (culture and nature).
2. The current positioning of Rivière-au-Tonnerre, i.e. the green X on the perceptual map, shows an isolated nature offer which lacks a cultural dimension. Rivière-Tonnerre features cultutal assets, but the offer remains poorly structured and developed.
3. Devloping the cultural offer involves creating guided tours, festivals and museums for instance. The nature tourism offer also lacks structure and visibility. The objective is to reposition Rivière-au-Tonnerre as one of the best nature destinations on the St. Lawrence North Shore, through the development of an offer focused on the discovery of unexplored territories. This desired positioning could allow the municipality to gain market share from its three main competitors, namely Tadoussac, Sept-Îles and Baie-Comeau, the most visited cities on the North Shore. 
4. The vision presented above materializes in the following positioning: «A place of discovery and sensory experience in the heart of unexplored territories. »
5. This is the message intended for the targeted market: «Discovering unexplored territories. »




• Ecology
• Nature
• Culture
• Gourmet

Integration
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Most participants mentioned the importance of promoting the city's natural attractions. This extract of an interview illustrates this statement: 
 
« I see for Rivière-au-Tonnerre a broad and varied vision to represent the assets of the city, everything is to be built in Rivière-au-Tonnerre, there are many natural resources available for adventure tourism or nature for example, but which are not highlighted, it's just contemplative, it would also be interesting to expand the offer, because there is little accommodation to give tourists experiences. »
 
This vision agrees with those of Tranquard (2020) and Weaver (2001). The resources available in Rivière-au-Tonnerre can promote tourism development through the enhancement of attractions and the creation of an offer focused on nature tourism, as expressed by the respondents.
 
Many respondents expressed their desire to see the tourism development strategy geared towards ecological values, including sustainability. This extract of an interview illustrates this statement:
 
« The tourist development of Rivière-au-Tonnerre must be geared towards an ecotourism vision to guarantee respect for the environment and keep the authenticity of natural resources to avoid harming it. »
 
Overall, respondents maintain that Rivière-au-Tonnerre must develop its tourist offer based on existing natural resources, such as rivers, lakes, beaches, and forests, and cultural resources such as churches, houses, cloudberries, and gastronomy. This extract of an interview illustrates this statement:
 
« In terms of tourism development, there is an opportunity to present the gourmet aspect of the city with the cloudberry house, a local product, the boreal granary with the picking of vegetables, blueberries, the inhabitants each have their own little garden. They could participate in markets or even present hunting and fishing activities. Possibility also of developing an interpretation centre. »
 
In line with Reisinger (1994) and Mousavi et al. (2016), we can see from the interviews that resources in terms of constructed heritage exist, but little promoted. Moreover, the aspect of gastronomy and encounters with the indigenous populations of the region are also unknown intangible cultural riches. Through the definition of the concept of cultural tourism, we have seen that this practice aims to promote tourism development based on existing cultural resources. As a result, the development of cultural tourism represents a feasible opportunity to promote the tourist development of Rivière-au-Tonnerre.
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